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Putting the “e” In action.
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ethanol

 The ethanol industry created a “brand” for ethanol
- the brand will prove that ethanol-enriched fuels
are consistent across the country, just like other
name brand products.

e Consumers will know that when they see the
brand, they are getting what they were educated
on Iin the past.

* All blends of ethanol will use the “e”, but adapti
takes time.
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~r Why should you promote Ethanol?

ethanol

e You can provide a consistent brand image for

ethano

-enriched fuel from pump to pump and city

to city—allowing consumers to identify and find

the fue

regardless of where they fill up.

* You have the opportunity to position your
company as responsive to increased consumer
Interest in ethanol.

* You enjoy the support of a national marketing,
education and publicity effort—including EPIC’s
high-visibility involvement with the IndyCar®

Series.




e Additional Support

ethanol

e POP Materials

« National brand advertising in trade
publications and consumer media

e Local pump tours and media coverage
 Consumer & technician education



C On the move...

ethanol

Currently 20,000+ pumps labeled nationwide.

25 states have adopted.



C Where ethanol meets the road...

ethanol
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s Positive labeling drives consume

ethanol
Ethanol Available? Signage Present?
Yes, Available
MNo, Not 15%
Available 45%

Yes 83%

No 14%

Do Not Know 7%

Do Not Know
If Available 40%
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CONTAINS
UPTO 10%
ETHANOL
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Single Product Label

 Labelis 2.875" x 4.5"

Order as many labels
as you need at no
charge!

e High-quality vinyl

label with fade-
resistant inks.
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BRAND LABELS FOR FUEL DISPENSERS

The Ethanal Promatian and Information Councl (EFIT) has made »
naoonal branding program for athanol-onriched feel availabla in
Tannessee that can help drive consumers to yvour locaton.

The Stave of Tennesses requires that pumps dispensing uo o 10%

ethanol-=nriched fusl be labsled sccording ba slate regulabions,

These |shais have besn approved by the Tennessas Depsrtmant of

Agricuttureg, Regulatory Serviges, When properly applied o your E' t h_ a n 0 |
pumgs, these labals will help vou comply with isbaling regulations.

Thesa pumg tebels are orovided at ND CHARGE. We even cover CONTA_I NS
ghipping and handing. Te order on-line, click on the link under n
the label. You will b= direcled to the an-bre ardering form UP TO 10 A

somohcally for Teannessss,

By using this brand lnbel for ethanol-enriched fuel, your station can

onjoy savaral banefits:

+ You can provide a consistent brand image for athanal-
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Multi-Product Label Option

h All fuel grades in this dispenser
< CONTAINUPTO

ethanol 10% ETHANOL

2.5 x9”
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E85 Pump Branding

~1350 Stations Currently Nationwide

E:85— &85

e
85% Ethanol ethanol| FLEX-FUEL

ethanol

Goal: 50% of existing stations are planned to beremded or re-
branded in the next year. All new stations willizé new brand.

Example: Cingular Wireless to AT&T

T —




e E85 Pump Label

ethanol

FLEX-FUEL
85% ethanol for

e t h ano I flex-fuel vehicles

clean power with
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Thank youl.

Robert White
Director of Operations

Ethanol Promotion and Information Council

rwhite@epicinfo.org or 402-932-0567, ext. 202
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